How to use RB Connect Turn-In marketing content 
The RB Connect Turn-In marketing Word document contains information about RB Connect Turn-In that is relevant to your reporters and other resources. It also includes information about all of the other areas of the Resource side of RB Connect.
You can use the contents in your own materials you provide to reporters and other independent contractors to orient them to your business or entice them to use your RB Connect.
Because RB Connect is highly customizable, all of the contents of this document might not be appropriate for your business. You can turn functions on and off in RB Connect so you wouldn’t want to include information about areas that are not accessible by your resources in your own materials. For example, if you do not allow resources to add firms and contacts when turning in jobs you would want to remove any references to that feature in your version of this content. 
If you don’t have the RB Connect Mobile plug-in, you would want to remove the “Mobile” section.
You can also customize security and other options in RB Connect so you will want to check that you don’t include content about options that don’t apply to your RB Connect. For example, if you do not allow social media sign-ins, you would remove references to that.
If you have branded RB Connect with a different name, substitute your company’s branding for the name RB Connect in this document.
Usage suggestions
You can use any of the contents as you want. Edit the contents to match your company’s culture. Use only the information relevant to your services and benefits you offer. Add content about all of your benefits to resources beyond RB Connect.
Style the text to match your company branding. Add your company’s logo, graphics, and images. If you want to add our logos, you can download RB Connect and RB Connect Mobile logos from our marketing materials page.
Some ideas for where to use this content:
· When on-boarding new reporters, you can use the contents in whatever materials you use to help orient them to your agency.
· If you use a business communication app like Slack, Google Chat, or Twist, you can use the content in discussion threads to encourage your resources to use RB Connect.
· Use different sections in emails sent from RB9 to resources or in email newsletters you send to resources.
· Use different sections in the Announcements section of the RB Connect Dashboard.
· Use the contents as scripts for videos on your company’s YouTube channel or other social media.
